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Creativity Enhanced
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we help teams at agencies & brands
think about smart, innovative creative ideas
IN a more efficient & effective manner
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decode recurr1ng th1nk1ng patterns
embedded in groups of awarded Tdeas
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81%

Grand Prix & Gold in Cannes

use identified patterns

. mindscapes
o1 ©® 2019 AW rightts reserved to- Mindscapes



o= THE AMERICAN | the worIds most eligible bachelor
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Geographical

behavioral

Cultural

Transport

Scientific

Types af Data

Meteorological Financial

Statistical



quantities

observations

measurement



quantities

observations

measurement



Datka and Information

==

GetupLearn.com




life
l collection

data

processing l

information
l meaning

value
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classical role:
INspire the story

sféryfelling
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classical role:
INspire the story

sféryfelli\ng

common current role:
deliver the story

® 2019 AU righty reserved to- Mindscapes



heart of strategic insight
behind the scene/seen

sféryfelling

© 2019 AW righty reserved to- Mindscapes



heart of strategic insight
behind the scene/seen

sféryfelli\ng

heart of creative concepf
IN The spotlight

© 2019 AW righty reserved to- Mindscapes



INSIGHTFUL' — ‘ENTERTAINING’
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BRING IT, ON !
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Alejandro & Pablo

W you cOrry on seeing each other
with the same Sequency as you
have done so far, this is the time
You have left 10 spend together.

+T70O0K caitcurarions maoe

17,5M views 310K suanes -52
~HORETEER A caniii: WE HAVE TO SEE

“ADVERTISING ES A PURPOSE STHE VIRAL HOLIDAY AD THAT LL MAKE
AN EYE OPENER®™ YOU WANT TO BOOK A FLIGHT HOME®
— MORE OF EACH OTHER

"THE PERFECTY MANRIAGCE BETWEEN
DATA AND ENMOTION" AFTER AcL®=
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BY DAVID TENIERS

0  STELLAfARTOIS.

* YEAR

"_1635& .

THE INSIGHT

The history of Stella Artois can be
" back to the year 1366 and from
@ on we can find lots of paintings

ing beers in the history of art.

LOCATION

‘\ PROM BREWEY /
N e

THE HOW

We crossedithe data we gathered
from our brand historical records with
art history data using the knowledge
of mathematicians and historians from
The Bellas Artes Museum.

Clarin® (© ElCronista
“THERE ISArt  “THE HIDDEN MUSE
IN Artois”. behind art”.

-~

The Artois probability was calculated
- "based on variables such as beer color,
w of glass, year of @ach painting

RollingStone

" “VAN GOGH, TENIERS & MONET MADE -
ADS FOR Stella Artois WITHOUT KNOWING".
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13:MINUTES

- Bb~

- OF CZECHS AR
SPEEDING REGULARLY

[AKA THE BACKGROUND]

Despite years of PSA's speeding was a
growing issue responsible for 40 % of fatal car
accidents in the country. Czech Association
of Insurers needed to trigger an all-national
debate. Problem was the topic of speeding is
a taboo Czechs tend to avoid. We needed topic
more relevant to a modern society. A behavioral
study showed that crucial motivation for
speeding is making up for a lost time. Deep
analysis of traffic revealed another interesting
fact. Average time saved by speeding on
the longest and busiest Czech road is only
13 minutes while a risk of accident grows
exponentially. We needed to show people the
huge cost of these 13 minutes.

The question between the lines is obvious:

Are these 13 minutes worth it?

HB® ®......

L/ggh authorides want speeders
() Lo stop trying to make up
Casiditalevize for lost time on ils roads

How 13 minutes gets vou
killed in a split second

v COMMERCIAL Ml]VIE POSTERS

e ”.9 mﬂr ez
R I y

llN(NILIIS .f i ra- SUAT VSICHIND

L

\ -

2 v

13:MINUT

g1~

RATED FULL FEATURE
DOCUMENTARY MOVIE

[AKA THE SOLUTION]

We coukdn't do another PSA because nobody
listens to it. So we created entertainment.
A full feature film called 13:MINUTES.
A documentary that meticulously recreated
5 speeding accidents and told powerful stories
of 5 ordinary drivers who in trying to save less
than 13 minutes became culprits for the rest of
their lifes. Integrated campaign was preluded
with publicity stunt of a staged speeding crash
that gone viral and created media and social buzz.
Premiere was promoted by massive TV and radio
campaign, organic social media and influencers,
movie posters crafted by famous art studio
Automobilist and all of that followed by series of
roadshow events and school seminaries.

Q

/o
LESS SPEEDING
ACCIDENTS

[AKA THE RESULTS]

Fim ared in national television prime time and
became first ever brand produced content in
the world picked by HBO. In addition to receiving
nomination for Czech Film Critics award it also
inspred songs, a book and has even been
designated as official study material by the
Association of Driving Schools of the Czech
Republic. But most importantly it nspired people.
Reaching 44% of population, the campaign had
an unprecedented impact on Czech roads
According to research 28% of drivers immedately
slowed down. Accidents from speeding dropped
by 20% saving numerous human lives. And
despite a significant year-on-year increase in all
accident categories speeding keeps down by 9%.
13MINUTES changed culture by becoming part of it.
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PROBABILITY OF

Stella Artois
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translate a relevant conventional form of (data) input info @
new original form of (creative) output

which offers d new meaning / new value fo the data
which offers new value fo the consumer

conveys the brand idea/message in an innovative
engaging way

© 2023 AW rights reserved to- Mindscapes



visiting patterns & life span data driving speed data
- time left to spend with other/s - time saved

e S — 13:MINUTES

8 2

5 B6x Bl 9
6. % "a B . EE

PROBABILITY OF
Stella Artois

beer attributes & brand history data
- probability
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> meaning A Info meaning B (brand meaning...)
> value A into value B (brand value...)

> currency A intfo currency B (lorand currency...)

© 2023 AW rights reserved to- Mindscapes



> complicated into understandable/applicable

> abstract intfo tangible/concrete

> a ‘language’ people cannot comprehend info a
'language’ people can speak and use

> analytical into practical

© 2023 AW rights reserved to- Mindscapes



> help a specific audience with a specific/issue
> help people appreciate/acknowledge a problem
> help people appreciate/acknowledge a conseqguence

> help tell a clear relatable meaningful story

® 2023 AW rights reserved. to- Mindscapes



popular means of translation: ™
> machine learning protocol

> Al ‘back office
> al i > hero’ of the
algonmm creative idead

> diagnostics test
> @#SToA! #S&!1* _

1
g ® 2023 AW rights reserved. to- Mindscapes



popular forms of output:

> creative prognosis
> creative calculation
> creative conversion
> creative index

> creative illustration

‘front office
> display’ of the
creative idead

® 2023 AW rights reserved. to- Mindscapes






Top-Down Translation

consider an existing available data input associated with the

message/challenge/problem at hand + what it can mean

CREATIVE OUTPUT

© 2023 AW rights reserved to- Mindscapes



Bottom-Up Translation

DATA INPUT

consider a desired creative output which can help address a specific
challenge/problem relevant to the brand idea/message or help

communicate the brand idea/message + how it can be measured

® 2023 AW righty reserved to- Mindscapes



visiting patterns & life span data driving speed data
- time left to spend with other/s - time saved

e S — 13:MINUTES

8 2

5 B6x Bl 9
6. % "a B . EE

PROBABILITY OF
Stella Artois

beer attributes & brand history data
- probability
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e Kinokuniya

THE PROBLEM:

27% of adults did not read & siogle book in 2021 (Source: Pew
Resoarch Conter). With social nsedia, streaming glatfonms aed
video games competing for peopde s attontion, reading was at
an Al cime low. And Kinakaniya, the UAIDs largost bookstore
was witnessing a steady drop in sales.

wy lifeatyles, they boliove
O do w0 (Source) ThowgheCo), Yer,
rosearch shaowed that © vera J b i the UAE spends

B homirs on screens every

v

THE IDEA

We browght this
Baoncrkn

country, and

Time To Read

. TR S -
AL TN

Think
you don’t
have time
to read?

M Kinokuniya

AN INSTALLATION THAT TURNED
DATA INTO THE NUMBER OF BOOKS
A PERSON COULD READ PER YEAR.

i

2 Just the push Ineeded
I owme

Brilliant. Made me hang my head in shame.

Sometimes you need a visual reality check

Moraesas B W

Don't have time to read? Think again!

-
LY Baittany P

This one hit home...

Cutting my social lifc to minimum hahah

16% | 28

INCREASE INCREASE IN &
IN FOOTFALL VERSUS LAST

N THE LAST 10 YEARS







ALAND INDEX (Q ALANDSEBANKEN

THE INNOVATION THAT GAVE A SMALL BANK A STRONG VOICE BY

MAKING YOUR CONSUMPTION COUNT

PROBLEM: BRIEF: SOLUTION: RESULTS:
The state of the Baltic Sea is critical, it To increase awearness, strengthen chent rela- The Aland Index, communicating the envron- : '
is already partly dead. iImprovement calls tionsships and position The Bank of Aland as an mental impact of every transaction made with +350 000 000 +32275 656 € ...
for a significant change of behaviour. ambitious and responsible leader of the change. your credit card, reported monthiy.
+185,7% 110 +1 149 ...

CHANGE OF
BiAVIOUK

— [ Tremaction dats | ——— KPMG
e ” -»> & -5 heSiguace = @ LOCAL SNITIATIVES » SUSTABMALYTICS

GLORAL INITIATIVES

[0 Yheune ZE=m [EXPress 'nvestng. HBL B SN YAHOO! oo =)
Capitad

Google Finance  Pawmests < reuters MEM [T actuaines tdgl Fin E. "I' ”
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Forbes placed brazilian corruption on World’s Billionaires List
and used data from 7150 convicts of the crime to create an A.l. billionaire.

IDEA
Every year, U$ 61 billion dollars are diverted to fund corruption in B

It's enocough money to rank 8th on Forbes Billionaires List. To create
awareness about the problem we used A.l, and machine learning to create

a fictional billionaire owner of the money stolen every year

CREATING RICKY BRASIL

To create his appearance, the cognitive technology analyzed more than
150 photos of people convicted from corruption in Brazil and defined
the average skin tone, eye and hair cclor, and bone structure. For his

personality, we fed Natural Language Understand APl with more than
500 hours of audio depositions, campaign speeches, and gathered data
from 65 different sources, about politicians, lobbyists and businessmen
convicted for corruption. The A.l.then was ready to talk about corruption,
politics, business and economics.

Improvement - Knowledge r} Text to
Studio Studio speech
Natural language Personality d’ A -

9 Understand ‘ Insights Ai Assistant

garal Grast

MEET RICKY BRASIL

Forban Moagazine
Worid's Billionaires Edition-20)8

To find out how corruption thinks, we set up
interviews with journalists, anti-corruption

PESSOA

NGOs, journalism and law classes and even
a former district attorney. Ricky Brasil had
his interview published in various media

It was possible to see the A.l. Searching
for the answer and how it felt about the
question: angry, frustrated, happy, energetic,
confident and so on.

» é
»”

“What are your thoughts
on compliance
programs?”

“The theory is beautiful,
but I'm skeptical about big
companies that claims 100%
transparency.”

RESULTS

The news spread quickly, and Brazil got to know the problem of

corruption in a unique way.

23% ons

UFW

"'I.i
18OM ::lnpl!.f\\inn\
A provocative strategy to spotlight corruption CONTAGIOUS = |

- x

weial media

Rich Corruption of Brazil

=2 A billionaire Brazil should meet.” SNSRI
B — W e v WP o

. 4

TVCLLTUNA







,*':S':&Cigna.

PROBLEM DEVICES
Stress is a leading contributor to 41 million preventable
deaths every year*. But with the signs and symptoms often
invisible, how can people around the world be expected

to control something they can't see?

- - -
- “taw
e®%e . .o aa - - -

@)

Headset to read brainwaves
~ wte,ee SRS et b~

*World Health Organization

(9

SOLUTION Sensor to detect heart patterns

As a champion of preventative care, Cigna took on the
challenge to show the world the stress affecting their bodies.

We created the first real-time stress visualization technology,
translating biometric data into unforgettable motion

....... \_)

Finger reader to

portraits that inspired action, This technology then toured "‘ 5t : observe skin conductance
the globe, helping people around the world see their stress (ol .
differently and make a plan to take control. 1 TRODUC .' 8¢ % } -
. 3 SRS ¢
RESULTS S I R - ~ o R R 2 I I S
- ' e NGB MACHINE —— I—S'raass PORTRAIT
OVER US$24M IN EARNED MEDIA VALUE s E E g T 1
Hand-budt device
OVER 150,000 UNIQUE PORTRAITS GENERATED SO FAR the tize of a large - 20 mullion particles

o) shoe box that can per visualization

2 plug and play
: Bcross 4 continents.

187% INCREASE IN VISITS TO CIGNA COM
26,000 frames peor

Custorm made 8GPU renderfarm real-time animat:on.

OVER 2.5 MILLION PEOPLE HAVE SINCE ACTED ON THEIR for e el Ak no

STRESS AT CIGNA'S STRESS CARE HUB.

of 2078 disk cache.
, %) %)
Real-time visual effects )) )) %
generated in 3D at 60
EXPERIENCE ,:.:uww,?o, = ! s
:w:'.“_;‘"“"’"" sris made printable and
. haresble in HD
HONG KONG TAIWAN THAILAND | minrheprod—inabad
UNITED KINGDOM SPAIN NETHERLANDS R e i 2 lames
BELGIUM KENYA UNITED STATES

SINGAPORE U.A.E SWITZERLAND Yol Vi X

- EVERY PORTRAIT UNIQUE

- s

LOW STRESS HIGH STRESS
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JFKUNISILENICIE

5 YEARS AFTER HIS DEATH, JFK GIVES HIS FINAL SPEECH

w

CONTEXT

|
i
|

On the 22/11/63 as he was on his way to give a speech at the Dallas Trade Mart - President Kennedy
was silenced.

Data usually sharpens a story, but for JFK it made it possible to actually tell the story and allowed

over 1 billion people to finally hear JFKUNSilenced.

RESULTS

Covered by 59 countries worldwide.

Total Editorial Reach: 1 billion

Advertising Value Equivalent (AVE): €8.9 million

Total Social Reach: 26 million (Potential to reach 21.5m Twitter users & and
5.5m users on other social networks)

Total Twitter Impressions: 52.1 million

All our rivals covered our story.

COVERED BY

POLL ST B | B | 0ONEWS  AE/iisy e
FINANCIAL TIMES m @CBS e i

the watchmen on the walls of world freedom

-~ -

,\,\\\\:




626 sroADEASTS | 150.000.. |7 s S

IN 130 COUNTRIES LIVE VIEWS ON FACEBOOK Ordhester

TICKETS 900 miLLION

SOLD OUT WITHIN
3 MINUTES MEDIA IMPRESSIONS

s A E e v <
— - R
—

COMPOSED BY CLIMATE DATA 1) —

OW, IT’S TIME TO LISTEpN

PROBLEM:

Climate change hos become the greatest threat fo lifs on earth.
A threat so overwhelming, people prefer to ignora it. The NDR
Elbphilharmonie Orchestra wanted to use the power of music to
make people listen up.

SOLUTION:

With a team of softwore developers and music arrongers, we
adapted the Four Seasons to today’s weather conditions: Custom-built
algorithms used 300 yeors of climate data to_recampase Vivaldi's N
masterpiece. The resull, For Secsons premiered 1o the world with l’ ’
concert at Elbphilharmonie Hamburg. b

RESULT:

The voice of climate change was heard by millions. The For Seasons

achieved a global reach of over 1 billion contacts, TV & radio stations

in 130 countries reporfed on the event. '

“We love your For Seasons project.
Can we work together to fight climate change2”

PLEASE
I'.usi‘nvv I VR tete. - S . » WATCH THE

Soaacursche Zetrung
[

Orch

Bomburger © Abendbio ; o 1 L il ., Ezeigen, dass der
. a -~ <
“For Seasons"-Konzert will . Y ‘ : . Pia e Klimawandel nicht zu
Klimakrise hérbar machen - C " Y uberhoren ist
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RE-PLAYED

p : :
ey WORLD CUP SEMI FINAL

n 1983, Kapll Dev single-handedly scored 175 runs In a crucial Cricket Works
Cup match, creating & world record. But BEBC, which was on a strike, didn't
cover this game. Australia vs England, played on the same day, was covered

nonetheless

S0 Airtel, Ingha's leading telecom brand recreated this mateh faithfully for all of
Ndia 10 see. We had no data. No records. No commentary - just three images. 5o
Interviewing everyone who saw this game - the spectators, the umpires and the

players - we gathered every detall we needed Lo recreate the same ora, same B R E S U L T S
SLAdiUm and Same enviFonment. We proceeded to recreate this match with an - )
oscar-winmnng VEX studio. Kapil Dev himself was deaged to his 1903 self

ndia finally saw this match that made cricket a religion in this country. And they R
dict 50 In & never-seen-before way thanks to Airtel 5G - in a specially created 5G

arena, with multiple viewing angles. 360 degree in stadum view and roal-time

= > ~ % > 193

mint THE TIMES OF INDIA

FINTERACT WITH Th FANS BN AL TS TWAGUGHT TO LIFE LULING TECHMNOL OOV,
AND WAL THEM THIROUOH OIVING VIEWERS AN SAMERLVE
THE BEY MOMENTS OF M3 INNGS" AND PUTURIS T EXMERIENCE™

THEMINDL Business Standard A
WIEWENS Vi

A VIEWING
EXPEMIENCE FON EVERY
IMORMAN SFORTS LOVEST
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create a compelling story by re-writing / faking the past

and giving it a new meaning / illustration

|

IN a way which represents the brand idea/message

© 2023 AW righhty reserved to- Mindscapes



suggest a new interesting ‘brand

version’ of something from the past

© 2023 AW righhty reserved to- Mindscapes



identify a relevant story/event from the past

l

> show what was not possible to see then

> show what has never been seen

> give it a new ending or beginning

> demonstrate what happened before or after

> add / remove something which wasn't/was there

> make something or someone available or unavailable

> alter the time / the setting

* ® 2023 AW rights reserved. to- Mindscapes



identify a relevant story/event from the past

l

> show what was not possible to see then

> snow what has never been seen

use data

> give it a new ending or beginning to do so

> demonstrate what happened before or after

> add / remove something which wasn't/was there

> make something or someone available or unavailable

_

> alter the time / the setting

* ® 2023 AW rights reserved. to- Mindscapes



identify a relevant story/event from the past

l

> recreate a part which is no longer accessible / available
> revive / relive it with a savvy relevant twist

> give It a new updated life / version

> give It a new meaning / illustration

> change something which might change everything:

characters, actions, decisions, credit, etc.

*- © 2023 AW righhty reserved to- Mindscapes



identify a relevant story/event from the past

l

> recreate a part which is no longer accessible / available
> revive / relive it with a savvy relevant twist

> give It a new updated life / version

> give It a new meaning / illustration

> change something which might change everything:

characters, actions, decisions, credit, etc.

use data
fo do so

© 2023 AW righhty reserved to- Mindscapes
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play with the dimension of time/setting:
> show the past in a prism of the present/future (using datq)

> show the present/future in the prism of the past (using dataq)

® 2023 AW rights reserved. to- Mindscapes



. Elbphilharmonie
] - : Orc¢hester



bring back to life by... bringing data to lite

® 2023 AW righty reserved to- Mindscapes
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JFKUNISILENICIE

5 YEARS AFTER HIS DEATH, JFK GIVES HIS FINAL SPEECH

w

CONTEXT

|
i
|

On the 22/11/63 as he was on his way to give a speech at the Dallas Trade Mart - President Kennedy
was silenced.

Data usually sharpens a story, but for JFK it made it possible to actually tell the story and allowed

over 1 billion people to finally hear JFKUNSilenced.

RESULTS

Covered by 59 countries worldwide.

Total Editorial Reach: 1 billion

Advertising Value Equivalent (AVE): €8.9 million

Total Social Reach: 26 million (Potential to reach 21.5m Twitter users & and
5.5m users on other social networks)

Total Twitter Impressions: 52.1 million

All our rivals covered our story.

COVERED BY

POLL ST B | B | 0ONEWS  AE/iisy e
FINANCIAL TIMES m @CBS e i

the watchmen on the walls of world freedom
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Choct © Honda Motor Co., Lid.
Brand : Inmemans

Driving data brings back Ayrton Senna's fastest lap from 24 years ago.

989

_Challenge "\, | iy 1 . Adea R R Result ]

| KN B Emm— —— - SRR ———

Internavi is a car navigation system provided by Honda ‘ To tell the story of ils unique technology and history we

that designs driving experiences with the power of real- | re-enacted the world's fastest lap set by Ayrton Senna 3
time driving data collected from vehicles. | while quaktying for the 1989 Formula 1 Japanese Grand Prix.
The origin and core technology of Internavi's |
navigation, which is driving data, is still not widely known. |
Our mission was to tell the true possibilities of
this technology.

Right after its launch, this project became a sensation and
was covered by media from Japan as well as Brazil,
Europe, the US and other regions with zero PR or media
budget. Becoming the most watched YouTube video by an
thmmaswumm
watched viral video two weeks in a row worldwide.

Every aspect of Senna’s engine and acceleration data from
that race was digitally restored and analyzed. The engine
sound of Senna’'s F1 machine MclLaren Honda MP4/5 was
re-created by combining Senna’s driving data collected in
1989 with various engine tones recorded today. Then the
re-created engine sound was played according to the P
driving data bringing back Senna’s fastest lap from 24 years ago.
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Hundreds of networked speakors and LED
lights were placed along the 5.807-meter long
Suzuka circuit bringing back Senna's fastest
lap from 1989 with engine sounds and LEDs.

A radio ad featuring Senna's engine socund was
alred. Motorsports jounalist Jun imamdya who
is an oid acquaintance of Senna’s did the narra-

Everyone could see telometry data and hear
Senna’s engine sound of the full kap.

On a WebGL-based website, everyone could
experience Senna race through Suzuka circuit
by generating his record-breaking 1:38:041 lap
re-created with 3DCG.

An app where everyone could enjoy driving to
the engine sound of Senna's MclLaren Honda
MP4/5 using GPS and acceleration sensor on

their smartphone was developed and distribut-

ed.
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@ Pfizer

MOZART 80

Bringing Mozart back to life to uplift
a pandemic-stricken world

BACKGROUND

in 2020, the COVID-19 pandemic toppled industries and claimed
milllons of lives worldwide. Pfizer. the world's largest pharmaceutical
company. wanted to bring hope to the world. and not just through
COVID-19 vaccines.

IDEA

Wolfgang Amadeus Mozart, a musical maestro who died at only 35 years old,
Imagine if he could have lived up to his 80s, what other masterpieces could he
have composed?

We used Open Al to generate an extraordinary symphony, We trained the system
by feeding it with Mozart's works, as well as the musical trends within 45 years
after his death. The data was processed by the deep neural network, and then

it was able to generate a new Mozart symphony. On September 22, 2020, this
symphony was performed live for the first time by the Shanghai Philharmonic
Orchestra at the Shanghai Symphony Hall.

Through Mozart 80. Pfizer empowered the world with a simple but impactful
message: Science will win, and will save more lives like Mozart's,

PARTNERS
@ cnemra . &3

HOW IT WORKS

el KURT Teoman
auns SCHMID A==

600+ riveaudience
2Million+ G&ee

applicants from 211
4 873 universities during
4 the first 8 weeks

8 1 applicants from lvy
League universities

| EX ]

2B

The Most Responsible Company
of China 2020

RESULT

Not only did Mozart 80 rock the pharmaceutical
community, it was also able to help Pfizer become
China’s Most Responsible Company in 2020. It also
generated more interest from the youth for the
pharmaceutical and medical fields.

we trained the open Al system by feeding it all works by Mozart The data was processed by the deep neural network and then The symphony was performed live for the Sirst time by the Microscopic videos of drug development were projected, paying
and the musical trends within 45 years after his death it was able to generate a new Mozart symphony. Shanghai Philharmonic Orchestra on September 22, 2020, tribute to the scientists behind COVID-19 vaccine



BACKGROUND

In 2020, the COVID-19 pandemic toppled industries and claimed
millions of lives worldwide. Pfizer, the world’s largest pharmaceutical
company, wanted to bring hope to the world. and not just through
COVID-19 vaccines.

IDEA

Wolfgang Amadeus Mozart, a musical maestro who died at only 35 years old.
Imagine if he could have lived up to his 80s, what other masterpieces could he
have composed?

We used Open Al to generate an extraordinary symphony. We trained the system
by feeding it with Mozart’s works, as well as the musical trends within 45 years
after his death. The data was processed by the deep neural network, and then

it was able to generate a new Mozart symphony. On September 22, 2020, this
symphony was performed live for the first time by the Shanghai Philharmonic
Orchestra at the Shanghai Symphony Hall.

Through Mozart 80, Pfizer empowered the world with a simple but impactful
message: Science will win, and will save more lives like Mozart's.

PARTNERS

SI()) L B R @

HOW IT WORKS

or v KURT Teoman|
xmee  SCHMID —=%

O e o et i AU LI

=1
We trained the open Al system by feeding it all works by Mozart The data was processed by the deep neural network and then
and the musical trends within 45 years after his death. it was able to generate a new Mozart symphony.

The symphony was performed live for the first time by the
Shanghai Philharmonic Orchestra on September 22, 2020.
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LOST TAPES
OF THE 27 CLUB

Using Al to
create the album

lost to music’s™

mental health CI‘ISIS

For generations, musicians have struggled with mental health at a rate
far exceeding the general population, And this issue hasn't just been
ignored. It's been romanticized - by society's obsession with tortured
artists, like the 27 Club: a group of iconic musicians all lost to
mental health struggles like depression, anxiety, and addiction at just
27 years old.

To show the world what's been lost to this orisis, we used artificiol
intelligence to create music the 27 Club could have created, had they
gotten the mental health support they needed.

1B+ mea.... | 8309% uscas,
MEDIA MUSICIANS
IMPRESSIONS O SEEKING HELP

“IMAGINE THE MUSIC
THEY COULD HAVE MADE”
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In 2006, 15 yeor-old Kiyon Prince - a highly regarded youth-team soccer player for Premier League
club, Queens Park Rangers, was stabbed to death outside his school. Were he alive today, Kiyan
would be 30 ond living the dream os o professional footballer. Whot better example of the

potantial knife crime robs, we thought, than to show the life he would have had

OVER 3 YEARS" WORTH
OF DONATIONS RAISED
& IN THE FIRST 24 HOURS

The campaoign ralsed much needed funds for the charity that lives on his nome and showed o *

1000+ PIECES OF
NEWS COVERAGE
INTERNATIONALLY

Y
647 OF YOUNG PEOPLE

LONG ‘ LIVE THE HAD HEARD OF KIYAN

= $F POST-LAUNCH
2
74% WOULD

Working with deep-fake/VFX artists, a professor of artificial intelligence, former team mates and
cooches, we worked out how Kiyan would look, and play, were he alive today.

Then, on the fifteenth anniversary of his passing. ond in collaboration with some of the biggest
brands in football, we got to show the world what could have been

generation of young pecple what can be achioved if you steer clear of knives,

RECOMMEND THE
CHARITY TO A
FRIEND IN NEED

Kiyan Prince will be given the number EJE] shirt for
our 2021/22 season

The age he would have been W

(.: ]! -
7 /. - ro—— ) : . 4 |

Kiyan was made a playable He became the face He got his own And his name was added to the
character in FIFA21 - the world’s of JD - the UK's biggest Match Attax football first team squad of his former
largest sports video game sportswear retailer trading card club, Queens Park Rangers






The first credit card with a CO2 limit

Building consumer
engagement by connecting
transaction data with a real
time CO2 emissions limit.

THE OBJECTIVE

Create awareness, understanding, and
engagement in reducing consumption-based
CO2 emissions to reach the 50% reduction
targets outlined in the UN IPCC special report.
Create a tangible tool for Everyday Climate
Action

THE IDEA

The first credit cord with o carbon emission
imit; DO Black - is a radical new tool tackling
the climate crisis,

An innovation using individual real-time dato,
stopping you from overspending, not based on
available funds but the impoct caused by your

consumption.

THE RESULT
« Awareness in only o few months has led
to an eamed media reach of +20.000.000

Initial targets have been exceeded, with
4.000 user registrations in Sweden alone

+ Over 40 banks werldwide are already in
contoct to discuss white label solutions

Additional credit card companies have
reached out to discuss a potential
collaboration and implementation,

“People are thinking about the environment in
N their daily lives, including making more informed
; decisions about what they buy.
4

a w W

Sy

Patricia Espinosa

Exocutive Secrotary of the United Nations
Framework Cornvention on Climate Change

PST@MPANY 98een FINANCIALTIMES §99hna

/
DOCONOMY

Transaction denied!
You've reached your CO2 emission limit.

R

Take urgent
action to combat
climate change
and its impacts

1 CUMATE
ACTION

now

<>

DO BLACK IS MADE POSSIBLE THROUGH A UNIGUE UNORTHODOX ALLIANCE,
Global Climate BRINGING TOGETHER TWO GIANTS, REPRESENTING DIAMETRICALLY DIFFERENT
Unted Natieas PERSPECTIVES TO ENDORSE AN INNOVATION COMBATING CLIMATE CHANGE.
m Purchase requested

II “ Card process | Bank process

Lenate (Poage

mastercard

A purchase is made in store / online
using PIN or EMV / Contactiess

The purchase is processed by the mercham,
semt via the acquirer to Mostercard / MIP
and further to the Bank's Coard System

The Card Systerm recieves the requests,
verifies the card, account and PIN

The card systerm checks the avadabale
amounts of funds as well as CO2-limit

if the purchase exceeds the CO2 emission
limit the transoction is denied

The Card Systerm roturns the repsonse

to the Moerchant (via Mastercarnds and

E] Transaction denied

1Srse

Tuesday, 30 April

@) coconomy

Transaction denied!
You've reached your CO2 emission limit,

Everyday Climate Action

Global Climate (Action)

\ed s \ /

nuibility for every transaction
otect the plane

(ufiatic  Greeee,

Docenomy member. 00000322

13 i

<>

| make te

+
Carbon calculation Acquires)
1
User notification
The card transaction engne calculates the
availobility of credit as well as CO2 impaoct
through Aland Index.
P
The recammersied mesthly
Sweden 55% 10,95 5.47 ton cor fevel In d
with UMs 2010 target
Japan 65% s.74 2,87 ton
a t co thi i e
. Uk 389% 16.77 8.39 ton Suadon por meath / cophe
being undertaken by Doconomy”
w|\sn 9,46 1on

239 KgCO2
g °_'.‘."."_'"'g'f_-:®

Fortren & proy ey

AwN op ifanr ALANDSBANKEN gemalto”

NATHALIE GREEN

5412 7512 3412 3456

VALID THRU 12/30
SECURITY CODE 581
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&3 . .
m —_ The more you move in real life

MOVE UPDATE the better you become at gaming

2.1
e 1 £

1,16

Connect your mobile Run, ride a bike, skate, Exchange achievements
games with MOVE Update play volleyball etc. for power-ups in games
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amount of CO, emissions
& credit limit

The first credit card with a CO2 limit

— "
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MOVE UPDATE
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Transaction denied!
You've reached your CO2 emission limit.
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Connect your mobde

The more you move in real life
the better you become at gaming

N
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amount of outdoors activity
& power in game

amount of anger on internet
& price of product

-
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[HUNGER™~]

ANGRY INTERNEY = CHEAPER SNICKERS
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eislelisxelncew Dynamic Connection between

of a system which were not connected
before

|

unexpected occurrence

|

reinforcing the brand idea/message
IN an innovative way

© 2020 AW righhty reserved to- Mindscapes



eislelisxelncew Dynamic Connection between
elglelellsl Of a system which were not connected
before

|

unexpecte

|

reinforcing
IN an innovative way
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Internal Variable:
any variable which is in jjaleXeiElolle] gk eelaglo]l(Eil=

|

e.g. price of product, size of product, shape of
poroduct, shape of packaging, type of ingredients,
availability of service, length of service, etc.

® 2020 AW righty reserved to- Mindscapes



Internal Variable:
any variable which is in jalEXeElole] gk elelagle](Eif=

l
usually derived from the |ej{elsleRelii=t[ale

1‘.} © 2020 AW rights reserved to- Mindscapes






External Variable:

any variable which is [gleiglaRigERe (clel o] g N elelalife]
l

e.qg. location, temperature outside during
consumption, speed of consumption, level of green
consumption, mood of consumer, etc.

® 2020 AW righty reserved to- Mindscapes



External Variable:

any variable which is [gleiglaRigERe (clel o] g N elelalife]
l
usually derived from the [galsiYele[sYiolslalilimieR ol<:

1‘._ © 2020 AW rights reserved to- Mindscapes
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MOVE UPDATE

=
E:_4

® <

A

Connect your mobile
games with MOVE Update

) g o become h—m-—‘.
W Chred 3 grta, e e ey il . A P Vs Sy
b hade

The more you move in real life
the better you become at gaming

116 312

amount of outdoors activity (&= alelRelie]e][=)
& power in game (= gle]Relile]e1(=)
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amount of anger on internet (R4E (alelAel{le]][=))
& price of product (s le1R%eli{ele1(=)
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In Scandinavia, 65% of the drivers are speeding
near schools and day-care centres. If Insurance, the
largest insurance company in the region wanted to
do something about the problem.

In an effort to get drivers to slow down where it
matters the most, we developed the sat nav

app “Slow Down GPS". It works like any
other voice navigation app, except for one
childish feature: when driving in areas

where it's more likely to be children around

Slow Down GPS

-~

Ve var et
-

the navigation voice automatically switches to a
child’s voice.

At launch, GPS-locations for all schools and day
care centres were added. And by inviting the
public to contribute with local knowledge of 3\

child-dense areas, the app improves with . Q
each update. uﬁ

The free app was launched inJune 2015
through PR and supported by bought media on
TV, radio and online.

A satnav app that automatically switch
to a child’s voice near child-dense areas.

// After launch Slow Down GPS became the second most
downloaded navigation app in Scandinavia.

// 20.000 people got engaged and contributed during the
first two weeks with local knowledge of child-dense areas.

// The story spread to 164 countries and earned a potential
reach of 87,500,000 people.

// It's been selected for a research program regarding traffic
safety at The Swedish National Road and Transport Institute.
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A satnav app that automatically switch
to a child’s voice near child-dense areas.

number of children near car (4= (ale]Re {le] o] [
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THE FIRST DRIVE SAFE ASSISTANT
FATHERS CAN'T IGNORE.

PROBLEM

Every 18 minutes, & chid s hart o &
Lralfhic acckdent in Garmany

S$8% of all fathers confess that thoy excoed
speed limits - oven with family on board
MoOthors ANow thes, Dut are unabile 10
change thew partnors’ driving behavior

SOLUTION MEDIA LANDSCAPE

A )
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BY MAKING THEIR CHILDREN SPEAX UP
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NO FATHER CAN IGNORE THAT




ROAD SAFETY
GRANT PROGRAMME

The "Automobile Club of Romania" and the
“International Automobile Federation "
present:

I BEAR
PEiVER

The kids’ game that makes parents drive safe.

* PLEASE WATCH 9
THE CASE VIDEO &

CONTEXT

Every day, 500 children worldwide become victims of speeding on the road.
To convince drivers to slow down, we decided to partner up with the kids
themselves.

IDEA

ACR (The Automobile Club of Romania) and FIA (The International Automobile
Federation) present: “Mr Bear Driver”- a fun and educational mobile game
that quickly reached number 1 in App Store, becoming children's favorite
companion. BUT PEOPLE DIDN'T KNOW THERE LUAS A CATCH...

HOW IT LWORKS

When played in a moving car, the game connects to 6PS and Google Maps
to track the real-life speed. Whenever the limit is exceeded by more than
10km/h, Mr. Bear (the in-game character) asks children to tell mommy or
daddy to slow down. If drivers don't slow down, kids lose points and the
game ends in a crash. This way, little passengers become safety copilots
and learn that speeding is a big no-no.

EoSEEEEEER
v .

DIRECT im

S0 uN joc PENTRU SIGURANTA

snm BUZAU: O SCOALA GENERALA. IN REPARATII DE 8 ANI

Prime time TV: "Mr Bear Driver, a Game for Safes

A

&1

¥

& AR N o

0/ of Romanian Slowdowns Being adapted & implemented by
: 25 /0 population reached 9] U4X (Google Analytics data) .

el
400krs:  #1

Please download the game by typing “Plimba Ursul” in App Store or Google Play.

RESULTS

National Prime Time
TO DATE : x

the Automabile Club of Portugal TV Stations

in App Store
15/09/2016









mechanism for generating a powerful combo:
promotion (internal value)

+ message/story (external value)
+ engaging content (disruptive connection)

- mindscapes
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“BURGER KING IS TURNING MORE THAN 14,000 _
McDONALD’s RESTAURANTS INTO BURGER KINGS

= he New JJork Times

The Whopper Detour was designed to draw attention to Burger King's newly updated app — now with order-ahead
functionality — which was late to the category and not very newsworthy. To get people interested in downloading the app, we
invited them into BK's notorious trolling of McDonald's.
L

The promotion worked by geofencing 14,000 McDonald's locations across the country. If a customer was inside one of these
geofenced areas, the BK app unlocked the promotion. Once the 1¢ Whopper order was placed on the app, the user was “detoured”

away from McDonald's, as the app navigated them to the nearest BK for pickup. Because the promo was a mind twist, it was
extremely important to be simple & consistent in how we designed the experience.
[ ]

4ox BK’s RECORD

i« DIGITAL PROMO

HIGHEST NUMBER OF
STORE VISITS IN 4 YEARS

27: 15T

MACHL T

(o e A ST ey RS i e 7 ' ) B = =0
GENIUS! OR PURE EVIL? RIVALRY JUST ESCALATED TO A WHOLE NEW LEVEL BK's 1-CENT WHOPPER OFFERS A TASTE OF THE FUTURE BK PROMOTION SENDS CUSTOMERS TO McDONALD's BURGER KING DID THE UNTHINKABLE

o ®CBS (WEIR A D] FOXNEWS BUSINESS



THE LONGER THE EXPOSURE TO SUNLIGHT, THE BIGGER THE DISCOUNT ON A BGH AIR CONDITIONER.

. 0
HOURS OF SUNLIGHT Q '_ F




E-MOVING

aTEEP DISLCOLUNT

AN ALGORITHM THAT GENERATES CUSTOMIZED DISCOUNTS TO PURCHASE ELECTRIC BIKES BASED ON HILLY COMMUTES

WORK

ZIPCODE

HOME 641689685
- . . g > 3

ZIPCODE

641116888

TOPOGRAPHIC DATA FRONW Google Maps

PROBLEM

$40 PAULO HAS OVER THAN 8 8 WILLION
" T°S ONC OF THE MWOST
THE MORLD MHEM M
OvVER 8% OF ITS
AND ELEVATIONS
MAKING 1T VERY HARD YO PEOPLE WHO WANT &P

€5 IN THEIR DAILY CONMUTES
i STEEP TOPOGRAPHY
IXES WOULD BE AN OFTION BUT
O CXPENSIVE

Mo

LIOEA

#N THE CITY HILLY STREETS INYTO DISCOUNTS
STELPER THE VARIATION OF YOUR DAILY
COMMUTE ., THE MORE AFFORDABLE THE PRICE OF

THE ELECTRIC BIKE

SOLUTION
-
A OVMANIC PRICING ALGORITHM THAT F
SINERATES DISCOUNTS WHICH VARY ACCORDING
THE ALTINETRY OF PEOPLES® ROUTES
RESULTS
E-COMMERCE ONOWTH E3TINATED IN SRAZIL 2819 /7
GROMTH OF E-MOVING E-COMMEIRCE/Z818 7/ YOX

DISCOUNTS ON THE E-COMMERCE IN REAL TINME

CROSSING IT WITH OPEN SOURCE TOPOORAPHIC DATA FROM GOOODLE MAPS APIX 3 WE COLLECTED OVER 1536KM2 OF ALTIMETRY DATA ~ BENERATING CUSTOMIZED

ANALYZING ZIP CODES FROM WHERE YOU LIVE AND YOUR WORK PLACE

"A BUSINESS SOLUTION THAT POSITIVELY IMPACTS PEOPLE'S LIVES™ "FINALLY A PRICING ALGORITHM TO HELP YOU FACE YOUR MILLY COMMUTE “"THE MORE YOU B8O uP THE MORE THE BIKE'S PRICE GOES DOWNNT

ITMEDIA GIZMODO ¥ msn | money
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be an additional
creativity and
content source
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One more thing...
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intfernal & in’remol_c:on also work...
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£f The perfect synthesis between utility and art 77 £€ Entertaining and absolutely useful??

NOGLE FST@MPANY a4 DUE

£ An experience that changes a whole brand image 77 ffwho needs a timer anymore?””
Daily e Mail

T = ”%‘fﬂ“

N73

A v,,.,: "...'

S

SRS LA

STARTING POINT | EXECUTION
2020’s pandemic has forced millions of people to cook at home everyday. Pasta seems one of the simplest meals to cook, Each playlist combines data of the most listened music genres with people’s favorite pasta shapes, a data driven approach
but it's not. Cooki ood “al d ™ pasta is al Imp ible if you don't attention to the exact K time.
4 o = e s mm"E"A | that allowed us to target each user with a selection that fully reflects his taste. To use them, people just have to get the
water bolling, choose ist h thel sta sh , hit play and drain it when Ic stops. The lists also be
Playlist Timer: the first pasta timer on Spotify. A series of playlists wh length cor ponds to the I time et Ao de N o -4 . SRS e ov il o
of different pasta shapes. launched with virtual Istants or ing a QR code on the packs.
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In 2018, Domino’s tackied what no
pirza brand—or any other type of
brand, for that matter—would think to
do: fix our nation’s roads. We realized
that almost all carryout custamers
shara an umexpected archnemesis:
bad roads that can ruin good pizza

by bumping it around on the drive
home. So, with Paving for Pizza, we
committed to paving potholes and
fixing roads in all 50 states, in order
for those customers to be guaranteed
a smoather ride home for thair pizzas,
no matter where they five,

MAKING
YOUR
CARRYOUT
SMOOTHER
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SAVING STORKS FROM ELECTROCUTION:
THERE'S AN APP FOR THAT

Power lines endanger stork nests around the country

CONTEXT

Each spring, over 10.000 storks return home to Romania, after completing
the second longest migration in the world. But, because their nests sit on
power lines, thousands tragically die of electrocution, leading to power
outages and the further decline of the continent’s biodiversity. With utility
poles spread along more than 90.000 km of cable, it seemed impossible to
locate all endangered nests

The number 1 energy company in Romania, Enel, wanted to protect the
storks nesting on their power lines.

IDEA

Enel, working together with the Omithological Society of Romania, created
The Nest Address, the first geolocation app that people can use to send
GPS coordinates of any stork nest they see, helping Enel crews locate and
secure nests against electrocution.

HOW IT WORKS

People only have to send a photo of the stork nest, using the app. Its

location is automatically embedded in the picture and sent to Enel crews. e ceormene
Users can also submit extra info about the nests. All data is also shared with  :

the Ornithological Society of Romania, helping their conservation efforts.

OUTCOME .

Local authorities quickly got involved, helping our campaign go prime time

Enel crews secure nests and even give them
physucal addresses

R e L L LT
.

.

With new locations coming in every day, Enel crews secured the : Download “Uite Barza!”
endangered nests. The app will be used by Enel for the next migrating : (Romanian app name) on:
seasons, continuing to protect the storks' wellbeing in the future. -
.......................................................................... ( o 4 on th
‘ y\ Google . | ' App Store

Located Found Secured . K462

i o o E s4vczomae >
80% fsﬂ' /° 237% MRS (V1 l ==
an

population of electrocution nests
N 2872855784
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Background:

Wormen are 7196 moee Nuply 10 De rgured 0 a Car crash and
1736 rmore Baly to Go. The reasor: moat Ceath tosls are
basad on male craah test durerdes. And even when &
fSermase dury s being wsed, ' often with & scaled-Sowwn
Dureryy. Mowever, Voivo Pas gathered read-world cata snce
e D703 %0 loan what happens during & collsion
sogardiess of e and gerdet

. - - : "“( .(3"\\ .
SHARING MORE THAN 40 YEARS OF'R
TO MAKE ALL CARS SAFER FOR WOMEN:

Voo cloges the gondler crash gap.™

ldea:

We coliected all of Volvo's safaty research apd made &
wesilabie 20 the rost of the car industry. By creating &
dignal IReary with dots from more than 43,000
colisons and 72,000 people, It became open and free
o any company to lkean from. We then gave the
numbers & Tace ond showed how the ineguality
porsonally affects women in & globad cCampaign with
Sk, pent, soc, outdoce, and PR

EQUAL VEHICLES FOR

“Cated Progect E VLA, It Openly QWS ICCeSS
20 the car rmaker's own rosesrch date™
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The campaign Quchly Dacame news and spartnd a global
Comversation about ogud road safoty, So far, the film has
Over 12 milon viows In over 7O courtries. Mt has been
featured i Oover 450 articles anc Pas camed 115 milion
sooal meda mpmessions. And other carmabers also
emivaced the ntistive. Butl most mgortantly, mace than
1,000 pocpie have dowslcaded the deta, which gives hope
=t EVA will irmpeowe the safety of wormen n o cars
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News Outlets

@ 317.000.000

Earned Media Reach

» 12.000.000

Film Views
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Social Media Impressions
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Database Downloads
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INn summary, looking for:
« O specific cause which embodies a brand message and is relevant fo
the task at hand

s significant to the TA’s lives and needs

Is not emphasized on the public stage enough

can utilize available data from consumers or the brand 1o help them

fight for the cause

measures/collects data from consumers or the brand to help them

fight for a cause

.3 mindscapes , ,
o~ © 2020 AW righty reserved to- Mindscapes
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even by just
showing you
understand
and tried.
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cause born from the brand communications goal

to deliver a brand idea/message

!
can be (ofe)alife = &1 le]
can be (a1t aale]ik (e

can be o Bl annoying pain in the @$$ which

Is not ‘deadly’ serious
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#rightmyname

NandO’s crossed the line to get rid Of the red line.

Burning Issue: Solution:

Every day, South Africans with A campaign that encowraged pecpie 10 280 e name
< 10 an online datadase, which when downloaded the

non-English names are told by list Corrected thewr Sctonary

spellicheck that their names

are a mistake.

Nando's launched #rightmyname
to get rid of the red line and

right this wrong.

70 000« unigue names
53 million imgressions (915 consumer generated)

In a brave media first, the nation’s largest newspaper allowed Nando's
to underline all African names on their cover and inside spread.,
sparking a national, media ethics debate.

ho made / ;
spellicheck

4 A _ \ S,
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e D sormecne leave the soed check on the 9o
P . to prnt the? 88 CSundtay TmenZA
1 was irritated by these red lines and was s
about to Tweet the Sunday Times, then | saw —
the ad. Well bloody played @NandosSA 8

9 #RightMyName

The big debate: Did the Sunday Times cross a line
with Nando's #grightmyname campaign?

T —, S - 520063
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The Sunday Times ana Nando's
POGIAT T TS CRTOEION i the one. Put
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Featured on:
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the cause can represent:
> Q (frustration, injustice, conflict, etc.)
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A

In 2018, Domino’s tackied what no
pirza brand—or any other type of
brand, for that matter—would think to
do: fix our nation’s roads. We realized
that almost all carryout custamers
shara an umexpected archnemesis:
bad roads that can ruin good pizza

by bumping it around on the drive
home. So, with Paving for Pizza, we
committed to paving potholes and
fixing roads in all 50 states, in order
for those customers to be guaranteed
a smoather ride home for thair pizzas,
no matter where they five,
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SAVING STORKS FROM ELECTROCUTION:
THERE'S AN APP FOR THAT

Power lines endanger stork nests around the country

CONTEXT

Each spring, over 10.000 storks return home to Romania, after completing
the second longest migration in the world. But, because their nests sit on
power lines, thousands tragically die of electrocution, leading to power
outages and the further decline of the continent’s biodiversity. With utility
poles spread along more than 90.000 km of cable, it seemed impossible to
locate all endangered nests

The number 1 energy company in Romania, Enel, wanted to protect the
storks nesting on their power lines.

IDEA

Enel, working together with the Omithological Society of Romania, created
The Nest Address, the first geolocation app that people can use to send
GPS coordinates of any stork nest they see, helping Enel crews locate and
secure nests against electrocution.

HOW IT WORKS

People only have to send a photo of the stork nest, using the app. Its

location is automatically embedded in the picture and sent to Enel crews. e ceormene
Users can also submit extra info about the nests. All data is also shared with  :

the Ornithological Society of Romania, helping their conservation efforts.

OUTCOME .

Local authorities quickly got involved, helping our campaign go prime time

Enel crews secure nests and even give them
physucal addresses

R e L L LT
.

.

With new locations coming in every day, Enel crews secured the : Download “Uite Barza!”
endangered nests. The app will be used by Enel for the next migrating : (Romanian app name) on:
seasons, continuing to protect the storks' wellbeing in the future. -
.......................................................................... ( o 4 on th
‘ y\ Google . | ' App Store

Located Found Secured . K462

i o o E s4vczomae >
80% fsﬂ' /° 237% MRS (V1 l ==
an

population of electrocution nests
N 2872855784



THE CHALLENGE

Since its launch in 1964, ROM chocolate bar was a beacon of patriotism. After challenging Romanians' ego in 2010 with the American Rom
campaign, the brand had consolidated its position. But after one year off air, ROM's market share and brand indicators were going down

We were challenged to create a brand activation to rekindle Romanian young people national pride for December 15! - Romania's National
Day.

THE STRATEGY

Our solution was rooted in a stunning discovery... If one googled ‘Romanians are' in various languages the suggested search predictions
were all derogatory

We launched the insulting screenshots online and redirected ROM's web page to a landing page - www.romaniansaresmart.com. Here
people could generate automated positive searches on Google for 'Romanians are smart'. The campaign became a grassroots national

pride movement. Once the campaign ignited the online, the public support brought it to mainstream media. Where intense coverage and
a one-day live broadcast TV marathon on Romania’s National Day made people respond with positive searches and content massively.
ARE n E N I GR'ATE n 664,332 searches via ROM's web site in one month | Even more searches were generated by people directly on Google | 600 national and
international online posts with thousands of positive comments generating momentum | 487,000 Euros worth of earned online media and
577,000 Euros worth of offline media with a total investment of under 60,000 Euros | 20% boost in sales and 8% in market share

But most importantly we mobilized the skeptical Romanians to turn Romania into the first country to change its image over the Internet.
[ romanians are } ‘

romanians are stupid Search
romanians are ugly

romanians are scum

romanians are vampires

Go 8[C romanians are |
romanians are smart

romanians are beautiful
romanians are latin
romanians are intelligent

THE CAMPAICGN ONE DAY TV MARATHON AT

IF mm Nn'r SCUM’ UGLY y - Hl:s THE NEWS ROMANIAN TOP NEWS TV CHANNEL
OR RUDE. THEN VISIT _—— #gu THEE. ROMANIAN! 1 CRISTIAN MANAF!

g o750 «=INTERNET
mart searches! 'l:“"“'r"""""'“w",":::::
.
. A==/

MAMANIAN ARE MMARE BN A% MANY LAVCEALES AN FENEELE
ANS LET S CRANEE N AMACE B THE

romanionsaresmaoari.com

AND LET'S CHANGE
ROMANIA'S IMAGE
ON THE INTERNET!

I SEARCHED FOR
romarsans are smart | [EH

AND ALL I GOT IS THIS
LOUSY T-SHIR

“CAULA.

P smsns worn cvearnerr W - 4
P racxsoox BB visko ruromias |
= O

WWW.ROMANIANSARESMART.COM TOP BLOGGERS ADOPTED PEOPLE PROUDLY SUPPORT
THE CAMPAIEN ROM'S MOVEMENT

-
s1 MAL SA INSULCIM
DE 1 DECEMBRIE
PMALINEA




the cause can represent:
> Q (frustration, injustice, conflict, etc.)

> Q (experienced by a specific TA)

® 2020 AW righty reserved to- Mindscapes



“Vowo shaves &5 safety Anowlodge i campagn

80 Aelp pvolect wovmer in colliions ™

AdAge

- P -

Background:

Wormen are 7196 moee Nuply 10 De rgured 0 a Car crash and
1736 rmore Baly to Go. The reasor: moat Ceath tosls are
basad on male craah test durerdes. And even when &
fSermase dury s being wsed, ' often with & scaled-Sowwn
Dureryy. Mowever, Voivo Pas gathered read-world cata snce
e D703 %0 loan what happens during & collsion
sogardiess of e and gerdet

. - - : "“( .(3"\\ .
SHARING MORE THAN 40 YEARS OF'R
TO MAKE ALL CARS SAFER FOR WOMEN:

Voo cloges the gondler crash gap.™

ldea:

We coliected all of Volvo's safaty research apd made &
wesilabie 20 the rost of the car industry. By creating &
dignal IReary with dots from more than 43,000
colisons and 72,000 people, It became open and free
o any company to lkean from. We then gave the
numbers & Tace ond showed how the ineguality
porsonally affects women in & globad cCampaign with
Sk, pent, soc, outdoce, and PR

EQUAL VEHICLES FOR

“Cated Progect E VLA, It Openly QWS ICCeSS
20 the car rmaker's own rosesrch date™
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The campaign Quchly Dacame news and spartnd a global
Comversation about ogud road safoty, So far, the film has
Over 12 milon viows In over 7O courtries. Mt has been
featured i Oover 450 articles anc Pas camed 115 milion
sooal meda mpmessions. And other carmabers also
emivaced the ntistive. Butl most mgortantly, mace than
1,000 pocpie have dowslcaded the deta, which gives hope
=t EVA will irmpeowe the safety of wormen n o cars
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Earned Media Reach

» 12.000.000

Film Views
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Social Media Impressions
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#rightmyname

NandO’s crossed the line to get rid Of the red line.

Burning Issue: Solution:

Every day, South Africans with A campaign that encowraged pecpie 10 280 e name
< 10 an online datadase, which when downloaded the

non-English names are told by list Corrected thewr Sctonary

spellicheck that their names

are a mistake.

Nando's launched #rightmyname
to get rid of the red line and

right this wrong.

70 000« unigue names
53 million imgressions (915 consumer generated)

In a brave media first, the nation’s largest newspaper allowed Nando's
to underline all African names on their cover and inside spread.,
sparking a national, media ethics debate.
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e D sormecne leave the soed check on the 9o
P . to prnt the? 88 CSundtay TmenZA
1 was irritated by these red lines and was s
about to Tweet the Sunday Times, then | saw —
the ad. Well bloody played @NandosSA 8

9 #RightMyName

The big debate: Did the Sunday Times cross a line
with Nando's #grightmyname campaign?
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SEPHORA

Reclaiming
Black Beauty Black Beauty
i n S e arc l] Ad - https://www.sephora.com/

How Sephora fought search and content bias online Sephora® Black Beauty is Beauty
When you search for “Black beauty”™ on Google, the
results are drastically different than the results for
SJapanese Beauty”™ or “French Beauty”. Instead of a vibrant
and thriving beauty culture, there are black horses. These
results not only erase the contributions of Black beauty

Join us in supporting the Black beauty community.

culture—from the cut crease to sew-in weaves
show how racist tropes and bias persist online.

As a leading beauty retailer, Sephora
people the Black beauty responsible for the trends, styles

and products we all love. So we launched a multi-channe
campaign to spotlight ¢
founders, all in service of an SE(

Black beauty to the top of the resu We a
enlisted the help of the masses to tag Black beauty
content across the Internet, and search results are already
looking so much better. Giving Black beauty the respect

it deserves? Now that's a beautiful thing

350" 700" 1 Billion+

CTR over benchmark Increase in search Earned media impressions

Doubled Black-Owned Black Beauty Is Beauty #BlackBeauty Social
Brands in Stores Short Film Challenge



the cause can represent:
> Q (frustration, injustice, conflict, etc.)
> Q (experienced by a specific TA)

> an [Ugle {13 1=Ye Re[\/1a Rielea Vi1 1113 (oeOpPle take for granted)
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Background:

Wormen are 7196 moee Nuply 10 De rgured 0 a Car crash and
1736 rmore Baly to Go. The reasor: moat Ceath tosls are
basad on male craah test durerdes. And even when &
fSermase dury s being wsed, ' often with & scaled-Sowwn
Dureryy. Mowever, Voivo Pas gathered read-world cata snce
e D703 %0 loan what happens during & collsion
sogardiess of e and gerdet
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SHARING MORE THAN 40 YEARS OF'R
TO MAKE ALL CARS SAFER FOR WOMEN:

Voo cloges the gondler crash gap.™

ldea:

We coliected all of Volvo's safaty research apd made &
wesilabie 20 the rost of the car industry. By creating &
dignal IReary with dots from more than 43,000
colisons and 72,000 people, It became open and free
o any company to lkean from. We then gave the
numbers & Tace ond showed how the ineguality
porsonally affects women in & globad cCampaign with
Sk, pent, soc, outdoce, and PR

EQUAL VEHICLES FOR

“Cated Progect E VLA, It Openly QWS ICCeSS
20 the car rmaker's own rosesrch date™
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The campaign Quchly Dacame news and spartnd a global
Comversation about ogud road safoty, So far, the film has
Over 12 milon viows In over 7O courtries. Mt has been
featured i Oover 450 articles anc Pas camed 115 milion
sooal meda mpmessions. And other carmabers also
emivaced the ntistive. Butl most mgortantly, mace than
1,000 pocpie have dowslcaded the deta, which gives hope
=t EVA will irmpeowe the safety of wormen n o cars
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SAVING STORKS FROM ELECTROCUTION:
THERE'S AN APP FOR THAT

Power lines endanger stork nests around the country

CONTEXT

Each spring, over 10.000 storks return home to Romania, after completing
the second longest migration in the world. But, because their nests sit on
power lines, thousands tragically die of electrocution, leading to power
outages and the further decline of the continent’s biodiversity. With utility
poles spread along more than 90.000 km of cable, it seemed impossible to
locate all endangered nests

The number 1 energy company in Romania, Enel, wanted to protect the
storks nesting on their power lines.

IDEA

Enel, working together with the Omithological Society of Romania, created
The Nest Address, the first geolocation app that people can use to send
GPS coordinates of any stork nest they see, helping Enel crews locate and
secure nests against electrocution.

HOW IT WORKS

People only have to send a photo of the stork nest, using the app. Its

location is automatically embedded in the picture and sent to Enel crews. e ceormene
Users can also submit extra info about the nests. All data is also shared with  :

the Ornithological Society of Romania, helping their conservation efforts.

OUTCOME .

Local authorities quickly got involved, helping our campaign go prime time

Enel crews secure nests and even give them
physucal addresses

R e L L LT
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.

With new locations coming in every day, Enel crews secured the : Download “Uite Barza!”
endangered nests. The app will be used by Enel for the next migrating : (Romanian app name) on:
seasons, continuing to protect the storks' wellbeing in the future. -
.......................................................................... ( o 4 on th
‘ y\ Google . | ' App Store

Located Found Secured . K462
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gelttyimages

The UNstereotyped Search

A GETTY IMAGES INITIATIVE FOR GENDER EQUALITY

GETTY IMAGES BELIEVES THAT CLICHES ONLY EXIST BECAUSE
WE KEEP CHOOSING THE SAME OLD IMAGES

THE FACT IS THAT WE'VE GOT THOUSANDS OF OTHER POSSIBILITIES

SO WE THOUGHT: WHY DON'T WE USE THE POWER OF IMAGES

TO DO AWAY WITH STEREOTYPES AND MAKE PEOPLE RETHINK THEIR CHOICES?

RESULTS
A o INCREASE e SARCHES FOR
IUAGES OF WOMEN COMPASID 10
o THE SAME PEMIO0 LAST YRAR

weEasITE

— -h
The UNstereotyped Search

~ NEW 000
SEARCHES  row o

MOBILE ITE

ONLINE FiLM

POSTERS

Getty Images brakes
gender stercotypes
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thank you.

for more info:
ravid@themindscapes.com m ,

themindscapes.com

www .facebook.com/groups/creaftivitytips
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