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TODAY

WHAT IS CONTENT LAYING SOLID THE CONTENT
MARKETING STRATEGIC CREATION SPIN
ANYWAY? FOUNDATIONS
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Content marketing
is the technique of

valuable and
relevant content
to attract and acquire
a clearly defined audience
with the objective of
driving profitable
customer action
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Traditional marketing and advertising is
telling the world you're a rock star.
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35,000 free copies
to encourage new
motorists to drive

'
[ 111 12 [A——

Content Marketing in the Digital Ag

e

2019 Trends. Predictions &
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Who's in control?

Technology is shifting the power away
from the editors, the publishers, the
establishment, the media elite.
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Buying has Changed

0%

THEN ' '
. Supplier Supplier Up-sell/
Search Engagement cross-sell
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Research
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Reality Check

Create amazing

piece of content

your target will
love

The world goes cazy

for your content and
sales rocket!
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Start gaining traction, getting a
few wins at last, but stil
testing and learning

w
fe
s
D

Try again, and again, using learnings
from experience, start creating and
A publishing better content

Try out more ideas, make lots
of mistakes, feel disillusioned

I3
g

Generate ideas, for
better content and start
publishing
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ALLTHE STUFF WHAT THEY'RE
WE WANT TO ACTUALLY
TELL THEM INTERESTED IN

|

ZONE OF RELEVANCE
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gw  ALLTHE STUFF WHAT THEY'RE
WE WANTTO ACTUALLY
TELL THEM INTERESTED IN
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ZONE OF RELEVANCE
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‘:) The Good, Bad and the Ugly of Content Marketing

GROUP
EXERCISE e %,

GOOD

Brainstorm the types of

marketing content that

you value most in your
everyday lives.

Which brands are great

and why do you value
their content?
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TASK 2 s TASK 3

BAD UGLY

Create a list of the
Top 5 Mistakes To Avoid
in future content
marketing projects

Brainstorm the types of
marketing content that
really doesn't work.

Why don't you like it?

Our #1 Content Marketing Task
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Create content that’s
so awesome and valuable
our targets would choose to

SHARE IT
WITH PEERS
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The Content Marketer’s Mindset

Selling to
Leads
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G0 BIG
R 60 HOME
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SEED & REVIEW &
PROMOTE REFRESH CHANNELS

Ganl

. 4

ORGANISE &
CREATE  SCHEDULE MEASURE

'
hura! e s

© 2019 Wild Orange Media Ltd




HOW TO WOW — CONTENT MARKETING, NOW WITH ADDED STRATEGY

with Allister Frost / allister.live

Goal
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[ Building brand awareness Cross-/up-selli b [0 Launching our new produict range

[ Educating prospeds ' Enew [ Gain industry media coverage

[ Engaging with advocates \"4 Repositioning our brand 1 Winning reference customers

[ Serving existing users 0 Moving qualified leads towards purchase [ Increase repeat purchase rate

[] Demonstrating our expertise [ Creating interest in add-on services [ Selling more units out of peak season
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| When her five year old laptop fails to boot up after overheating, Jan embarks on a journey

'- ‘ to find a suitable, affordable replacement. Like most people Jan doesn’t know much about
i technology and turns to multiple information sources to guide her decision.
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Feelings OK\QQ. <

& Thoughts

Emoticnal
Journey

Calls colleague
for buying advice
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Our News Home

Innovations Policy Friends Fitness

: Promoction i
Job vacancies Hobbies Movies

Remuneration

Our divisions e
al
Acquisitions Technology Areas rge
RS, ommunY g ecognition
Investor Relations Development

Financils — p)| THE STUFF 9 WHAT THEVRE """ psic

v

Partners  WE WANTTO ACTUALLY  cuiture
Beecutives  TELL THEM INTERESTEDIN ~ parties

Patents  Corporate Govemnance Rl Family  Holidays
Job Prospects £

@ ISO Certification @ Spiirt
-l ot Brands Project Outcomes
Specifications | Fun
Customers Technology Innovation ~ Career

Schools
Awards  gvents Colleagues
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a0 On
s
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FOCUS SURVEYS TREND SOCIAL MEDIA
GROUPS & POLLS REPORTS CHATTER

= Q &

WEB LOGS SEARCH CUSTOMER INDUSTRY
& ANALYTICS QUERIES SERVICE AGENTS MEDIA
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Topics

Going beyond “Thought Leadership”

ACTIVIST CO-PRODUCED
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@ ETIES

Create and maintain a list of all the channels available to you:

[ Website [] Employees [] Search advertising [] Linkedin

[ ENewsletters [] Advocates [] Social advertising [] Twitter

[[] Product Catalogues [] Organic Search [] Display advertising [[] Facebook

] Internal Alerts [] Press Releases 1] Sponsorship ol Instagram

[ Email Signatures [ industry Awards [] Direct Mail [] YouTube

O Signage ] Social Sharing o Third-party webinars [] Customer Forum
[ Mobile Apps ] Bloggers 0] Retargeting ads [] Quora

[] Hero images on site [ Product Trials ] Speaker slots at events ] Niche social networks
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|dentify content allies

Gain companywide support
Create a content taskforce
Secure budget and permission

Insource / outsource wisely
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Organise & Measure

DEFINE ALLOW

YOUR FOR

GOAL DARK
| SHARING
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Organise & Measure

PUBLIC SHARING

16% ’

The vast majority of

w " m sharing is dark, taking

place F2F and via

You PR
. non-trackable means
ﬂ Tute
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u Identifying Content Ideas across the Buying Journey

GROUP

EXERCISE THE TASK %

Review Jan’s laptop buying
journey to purchase.

Identify one awesome
content idea that would
help Jan at each of the six
highlighted points

on her journey
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THE CONTENT
CREATION SPIN
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Content Strategy Framework

i
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SEEDG  REVIEWS .
PROMOTE  REFRESH |CHANNERS

ORGANISE &
CREATE  SCHEDULE MEASURE
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Schedule [ & 38

lwr it
In light of our agreed organisational resources and skills: iy Jﬁ?in

What is a realistic frequency for content publication?

What are your

desired and Hourly Daily Weekly Quartery  Annually
realistic

Frequency

& Volume?

What is a reasonable volume of content to create and seed in that
timeframe?

1

ional] What serving sizes will be required?
20+ mins

Tweet, sound Blog, news Avrticle, long White paper,
bites r‘eéease social  video eBook, webinar
video
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TOPICAL CONTENT PLANNER - December 2019 o o :?

Schedule

Mon Tues Thurs Fri Sat Sun ( -
M m
\_/I

1 EataRed
Apple bay

THE YEAR IN REVIEW

9 Int. Dayof |10Human 11international |12 Poinsettia |13 Hot Cocoa 15 Cat Herders

Veterinary Rights D Mountain Day Day i Day g ]’l
Medicine Vil Day y(h\ i '_. :) - i,.; };

NDUSTRY OUTLOOK FOR 2020

23 First hospital | 24 Christm 25 Christm 26 Thank You |27 Visit The Zoo |28 ChEWiﬂg

ship 1191‘!1_) Eve . ‘ | Day a Note Daw Day Pa‘lented Day @

2 f N 1869

30Bacon Day |31New Year's

Eve E
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Create

e @

Chatbois ties fonens

Data iy —
visualisations =
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Create

EVERGREEN CAMPAIGNS
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If you can dream it,
you can create it...
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Seed & Promote & &
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Create once,
publish everywhere (inteligently)
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Seed & Promote

Use the channels list you created earlier:

m Website '{A Employees '\:A Search advertising '\:d Linkedin
M Eewsletters M Advocates Qf Sodal advertising M Twitter
[[] Product Catalogues {A Organic Search [] Display advertising {d Facebook
ﬁ Internal Alerts [] Press Releases [] sponsorship [] Instagram

A e Signatures [ industry Awards [] Direct Mail [] YouTube

] Signage Z Sodial Sharing g Third-party webinars [ Customer Forum
[ Mobile Apps {A Bloggers (] Retargeting ads h'_d Quora

ﬁ Hero images on site [ Product Trials E'_d Speaker slots at events [] Niche social networks

Don't go home until you've finished!
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Seed & Promote
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Review & Refresh
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Review & Refresh

'
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Review & Refresh
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Agile Content Process off

- Sprint ‘L )
Prioritise Planning E\,e;y"j"ﬁ" Published

& Schedule Meeting hours Content

14 week
Sprint
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Content Strategy Framework

Regularly exit the
‘Content Creation Spin’
to revisit your strategic
planning and re-validate
your guiding principles

‘»
SUGGESTED RHYTHM SEED E HEUIEW E BHANHELS ;

ANNUALLY PROMOTE REFRESH
or SCX-MONTHLY
-

ORGANISE &
CREATE  SCHEDULE MEASURE
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GROUP

EXERCISE THE TASK %

Your newest client is Zagreb

Airport! You need to present
your best two topical content
ideas for release in Dec 2019.

Use the calendar for
inspiration and think about
how you will seed and
promote your content.
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THE LAST BIT
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Develop Your
Own Strategy
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Traditional marketing and advertising is
telling the world you're a rock star. i

ALLISTER FROST

www. allister, live
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